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2. Organization
a. Used an Obvious Persuasive Arrangement (outline/strategy)
b. Easy to Follow b ~Slopr
c. Typed Outline
3. Delivery
a. Eye Contact
4b. Dynamic Delivery (showed energy appropriate for topic)

c. Nervous Energy
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PART 1 - The 2D Object ” ¥
1. Submit a copy of the 2-D object 5% ;
2. Demonstrates Concepts identified in Class 4‘7
3. Demonstrates Concepts Identified in Your Summary Essay 50
PART 2 - The Pitch (Speech) .
1. Content CWWD
. Conten i '\,IM7
a. Complimented 2-D Object
b. Targeted an Obvious Emotion Hurr - (‘I/’Yj"f"JJ "f"{'} 3)
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PART 3 - The Essay (Explanation)
1. Depth of Understanding !
a. Identified and Employed at Least 2 Concepts from Diff. Chs.
b. Concepts Identified and Explained Correctly & Thoroughly
c. Typed Summary
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COMM 103
2-D Persuasive Assignment

Essay

For this assignment, | created a website for the fictional academic organization “The
Pursuit of Brilliance,” or PoB. The organization specializes in providing resources and assistance
for highly intellectual community college students to transfer to larger prestigic;us Universities.
As such, | emphasized appeal toward college age individuals with a sense of elitism. Credibility
as an intelligent, honest, and benign organization is also emphasized throughout the site.
Finally, the softness of the images and colors utilized in the website are intended to portray
cool headed progressivism, and encourage a sense of calm confidence.

First, the box on the home page highlights the small percentage of people that are
accepted into the program. This is attempting to persuade with elitism, and it gives the receiver
a feeling of being really special if they were able to be in that 15%. Even though it should show
that applying has a pretty low chance of succeeding and thus discourage potential applicants,
the thought of being in the prestigious 15% could actually cause more people to apply in‘hopes
of being one of the “elite.” This is discussed in chapter 14 concerning advertising associations.

The image portrayed on the front of the home page shows a college campus populated
by semi-opaque silhouettes. This was selected because it corresponds with the elitism idea of
the adjacent text. It can give the feeling that there are a lot of obscure people at these types of
schools and that you could stand out, or really be something. It isn’t a direct or explicit

message, but it can subtly lend itself to the idea of being “better” or more of a person than
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everyone else is. The image is slightly lightened on one side, and in the background is a blurred
image of a woman in a library. These modifications were made to blend the imagery together
and bring a composed sense of calm to the viewer.

On the “About” page, | attempted to establish credibility by exhibiting the primary
dimensions outlined in chapter 4. | added information about the expertise of the mentors, with
each possessing at least a Master’s degree, and | mentioned the influence PoB has on
universities allowing for first consideration. Trustworthiness is instilled by openly stating how
difficult the process is and letting them know that we won'’t hide the rigors of the program. This
is intended to cause viewers to see PoB as totally genuine and honest. Finally, goodwill is
expressed by showing sympathy with discouraged students, and with the goal statement of
“uniting brilliant and self-motivated students with their ambitions” as the sole purpose of the
organization. These elements are all intended to bolster credibility.

The Pursuit of Brilliance offers a non-essential service that is admittedly hard to get. To
persuade in spite of these things, | emphasized how difficult it is in hopes of sparking a light
form of elitist psychological reactance, which would produce a greater desire to apply instead
of choosing to just pass by this unlikely opportunity. Visual effects were introduced to subtly
instill a calm and professional atmosphere to the website, which aid the efforts toward
fostering credibility with viewers. The ultimate combination of these effects enhances the

overall persuasiveness of the organization.





