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Magazine Ad. Analysis Project

Details:


You are to pick an advertisement from a magazine as the subject for your analysis.  I would suggest using an advertisement that is at least one whole page so there are enough elements to analyze.  I want you to take some time just looking at the ad and studying all the different aspects of it before writing anything down.  Then I want you to address the following questions/areas in a typed (12 pt font, double spaced) essay.

1. Is your ad using Iconicity, Indexicality, and/or Syntactic Indeterminacy  to attempt to influence the reader?  Explain your reasoning.

2. Is your ad a(n) Visual Extravaganza, Anti-Ad, Image-Oriented Advertising(explain which image or images also), or a Shock Ad?  Explain and justify your answer. 
3. Who do you believe is the target audience of this advertisement? (i.e. old white men with money, poor young athletic college students, etc.)

4. What do you believe the choice of Fonts (color, style, & size) as well as the major design colors are trying to convey to the reader?

5. What is(are) the major emotion(s) this ad is trying to elicit in the reader? 

In addition to the summary, create an abbreviated version (or outline) of your responses to use in class to explain your analysis. 
Bring to Class:

1. Typed Summary Analysis with detailed responses to above questions.  (NOTE: This written analysis should have more detailed responses and analysis than your in class oral presentation part of this assignment.)
2. Typed Outline of summary to use as notes during presentation.

3. A copy (or actual) advertisement for all to see during analysis. 

4. Oral presentations should be approximately 2 minutes in length.

DUE DATE:  See Syllabus 
